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Thank you to our partners

Thank you for downloading this report. This report describes both the commercial opportunities, as well as its
challenges for the main ecommerce markets in the global ecommerce market. The growth and development seen in
almost all countries is having a huge impact for both international and domestic retailers, which makes
understanding the ecommerce landscape of each individual country, and how they relate across borders, even more
important. Surely, cross-border ecommerce is on the rise across the world, however there are still many barriers to
overcome. We hope this report will help with the challenges faced in selling online across the world, in the hopes of
expanding your market across borders.

The Ecommerce Foundation is an independent organization, initiated by worldwide national ecommerce
associations, as well as online and omnichannel companies. Our mission is to foster global digital trade, as
peace is the natural effect of trade. By facilitating digital commerce, we hope to make the world a better place.

We especially would like to thank our report partners; namely Awin, SAP, Mazars,
Teleperformance and Safe.Shop. Without their support, this report would not have been created.

If you would like to read more ecommerce reports, please visit:
ecommercefoundation.org/reports.

———"" Jorij Abraham
- Managing Director
Ecommerce Foundation
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Valued Report Partners

? Teleperformance

each interaction matters

Teleperformance, global leader in outsourced omnichannel CX

Mazars is an international, integrated and independent

Management, serves as a strategic partner to the wo r | dofg&nization, specializing in audit, accountancy, advisory, tax

largest companies cross-industry. Its customer care, technical
support, customer acquisition, consulting & analytics, digital
integrated business service solutions and other high-value
specialized services ensure consistently positive customer
interactions that are reliable, flexible and intelligent.

The Gr o u 28,800 employees, operating from 350 contact
centers in 80 countries, support billions of connections
annually in 265 languages and enhance the customer
experience with every interaction.

Safe.Shop is the global trust mark for online shopping, helping

and legal services. As of 15t January, 2018, Mazars operates
throughout the 86 countries and territories that make up its
integrated partnership. Mazars draws upon the expertise of
20,000 women and men led by 980 partners working from
300 offices worldwide. We assist clients of all sizes, from
SMEs to mid-caps and global players as well as start-ups and
public organizations, at every stage of the development.

% safe.shop
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Part of the Axel Springer and United Internet Groups, Awin is
a global affiliate network. With ShareASale, the Awin group is
comprised of 15 offices worldwide, 1,000 employees, 100,000
contributing publishers and 13,000 advertisers, connecting
customers with brands in over 180 countries around the
globe. Operating across the retail, telecommunications, travel
and finance verticals, Awin generated 013.6 billion in revenue
for its advertisers and U607 million for its publishers in the last
financial year.

®

SAP Customer Experience is a business unit of SAP,

providing omnichannel customer engagement and commerce
solutions that allow organizations to build up a contextual
understanding of their customers in real-time, deliver a more
impactful, relevant customer experience and sell more goods,
services and digital content across every touch point, channel
and device. Through its state-of-the-art customer data
management, context driven marketing tools and unified
commerce processes, SAP Customer Experience has helped
some of the wo r | lekadirgy organizations to attract, retain
and grow a profitable customer base.

consumers and merchants shop & sell with confidence at home
& abroad. Safe.Shop checks if webshops are reliable by
verifying if they comply with national laws and/or the Global
Ecommerce Code of Conduct. The Safe.Shop logo ensures
that consumers have the right to return the goods, privacy is
protected, consumers will get the good(s) they paid for, the
payment is safe, consumer rights are protected, prices are
clear and real, and any complaints will be listened to and
handled properly. Safe.Shop is issued by the Ecommerce
Foundation.
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http://www.ecommercefoundation.org/
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Tell us what you think and get a full ecommerce report for free!

- ‘F\‘.‘ "
N {
& ). 3
“h e
' 7 [ ",

Help us make better ecommerce reports! Take our 3-minute Click on or scan the OR
survey and y o u ceteive a discount code for a free full code above to go to the
ecommerce report from ecommercefoundation.org! survey!

Thank you!
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Jorij Abraham
Director, Ecommerce
Foundation

AOur mi ssion
digital trade as peace is the
natural effect of trade. We are
convinced that introducing the
first global trust mark
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Currently, online shops have to
invest heavily in consumer trust.
People do business with those that
they like, know, and trust. For oriina
shops to instill trust fast in
consumers visiting their website is
crucial. Entrepreneurs want to really
di stingui sh

shopso. Thatos
your money bu?! donodt
product.

Currently merchants have to invest
heavily into making their website
trusted. They do that by e.g. putting
their products on marketplaces such
as Amazon, eBay, or Alibaba.
However, these marketplaces take
5-20% of their generated sales.
Also, using trusted payments like
PayPal come at high costs.
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Of consumers who never
buy goods/services
online, the #1 reason is
trust (49%).

Cheaper trust alternative for
marketplace available: Trustmarks
Fortunately, cheaper alternatives for
online shops are now available, such
as trustmarks. A trust seal or badge on
a site can mean that the company the
consumer is buying from actually
exists, that consumer rights are
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Safe.Shop, the first truly global trust
mark now available for free

The Ecommerce Foundation
introduced Safe.Shop as a national and
cross-border trustmark initiated by
many national ecommerce associations
worldwide. The Ecommerce
Foundation offers this service as a
means for its purpose to foster global
digital trade.

www.ecommercefoundation.org
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Free version available

The free version of Safe.Shop is
available for all online shops. It
includes a consumer review system,
a trust score for the online shop and
the Safe.Shop badge.

Online shops receives three
Safe.Shop badges:

Consumer review system

88

Trust score

Safe.Shop Badge
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Source(s): Aiken, K., Boush, D. (2006); CIGI-IPSOS (2017
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Canada
United States
Mexico

Argentina
Dominican
Republic
Brazil

Peru

Chile
Colombia
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United Kingdom
France
Germany
Sweden

Russia
Romania

Italy

Spain

Nigeria South Africa
Egypt Algeria
Morocco Kenya
Ghana Tanzania
Tunisia
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China

India
Indonesia
Japan
Malaysia
South Korea
Vietnam
Australia




